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Would you like your forest for
here or to go?

Packaging symbolizes the disposable society we have become.
Nowhere is this more obvious than in the fast food industry with
drive-through windows, french fries, burgers and hundreds of on
the go food choices. Last year sales for the 400 largest U.S.-based
fast food chains were $277.2 billion (6.8% increase from the year
before). Our fast food lifestyle is literally burying us in an avalanche
of excessive packaging and waste. Every year millions of pounds of
food packaging waste litter our roadways, clog our landfills and spoil
our quality of life. But more than litter, today’s fast food packaging is
destroying our Sothern Forests.

Fast food industry giants including McDonald's, Wendy's, Pizza
Hut, KFC, Taco Bell, and more are big buyers of paper packaging

from the forests of the Southern United States. With nearly 100 pa-
per packaging mills in the South, the packaging decisions of these
corporations have a

While these companies are always coming up with new menus
items, promotions and updated brands, the fast food companies
continue to source their paper packaging from the paper mills con-
nected to out-moded business as usual forestry practices including
large-scale clearcutting, logging of special endangered forests, and
the conversion of natural forests to sterile industrial pine
plantations. THERE IS A BETTER WAY.

Southern forests and more specifically the Southern Swampland region
of the Mid-Atlantic Coast, are jewels of the American landscape, and are
being destroyed to bring you fried chicken, burgers and fries, and super-

sized convenience in a glut of wrappers, boxes and cups.

America’s fast food
culture is hurting more
than our waist lines.
The average American
eats fast food more
that 150 times per year.
More and more, the
piles of packaging we
are forced to deal with
no longer only serve
the essential func-
tions of protecting and
transporting ~ goods
and products, but in-
stead represent an
extension of a compa-
ny’s branding, market-
ing and sales strategy.

As aresult, 300 pounds
of packaging waste are
generated each vyear
for each person in the
United States and 32%
of the entire domestic
waste stream consists
of containers and pack-
aging. The disposal
of all that packaging
in landfills ultimately
results in the release
of millions of pounds
of greenhouse gases
as the paper rots.

You see it on the
roadsides, sidewalks
and corners of our
cities and towns. Too
much of this packag-
ing is not recycled or
otherwise disposed
of properly. Diners
on the run generate
more than 1.8 mil-
lion tons of fast food
packaginginthe Unit-
ed States each year.

With its grab-and-go,
overly packaged food
stuffed with unnec-
essary  condiments,
fast food outlets are
our country’s primary
source of urban litter.
Recent surveys show
that fast-food packag-
ing makes up about
20 percent of all litter,
with packaging for chip
bags, drink containers,
candy wrappers and
other snacks compris-
ing another 20 percent.



Would you like some deforestation
With th at) From the forests to the drive-thru

— where does that fast food packaging come from?

The Southern United States remains the worlds’ largest paper producing region. The mills that
produce paper products in this region have a tremendous impact on our forests Indeed, every year
millions of acres of the South’s forests are clearcut to feed the pulp and paper industry. And to

support these mills, across the South, 43 millions of acres of forests have been con-

verted into sterile, row-crop like pine plantations -- a poor biological substitute for the
rich diversity of our Southern forests. The U.S. Forest Service states that nearly one out of every five
acres of Southern forests is now pine plantation. The conversion of our native forests to planta-
tions also brings the associated industrial forestry practices of increased use of toxic fertilizers and
herbicides and the potential threat of release of genetically engineered trees which could wreak
havoc on our natural forest ecosystems.

In addition, the impacts on the Southern swampland region are particularly destructive.

In an area that consisted in large part of bottomland forests and other forested wetlands that
served as important biological habitats, carbon sinks and protection from floods, industrial forestry
is the leading cause of the destruction of forested wetlands. This process of ditching and draining
the wetlands to make way for pine plantations has greatly reduced the size of the majestic Green
Swamp in Southeastern North Carolina.

While these Southern mills produce a wide variety of paper for products ranging from
cigarette paper and newsprint to paper cups and swabs, paper packaging accounts for
approximately 25% of all of the wood fiber coming from Southern forests. Across the
South dozens of mills owned by large domestic and international companies produce a
laundry list of fast food packaging products; from bags to boxes and buckets and from
wrappers to coffee and drink cups. This region produces lots and lots of fast

food packaging.

The fast food chains’ vast purchasing power and their insatiable demand for brand

centered paper packaging means that their packaging choices directly impact the
Southern swamplands where the companies source their packaging from mills in the
heart of the largest paper producing region in the world. While packaging companies
serve a variety of markets, the largest end markets for packaging products are the food
and beverage sectors. Food and beverage packaging represents nearly 58% of the entire

packaging industry.
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Welcome to Stumpy Burger,
may | take your order?
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Yum! Brands

Headquartered in Louisville, Kentucky, Yum! Brands

is the world’s largest restaurant company and the
corporate parent of five big fast food restaurants: KFC,
Taco Bell, Pizza Hut, Long John Silvers and A&W,

with more than 35,000 restaurants in more than 110
countries and territories. With that kind of size and that
secret recipe of 11 herbs and spices, don't tell us that
Yum! Brands can’t make a difference with the paper
packaging producers whose forestry practices negatively
impact Southern forests

CFC s |

What we used to call Kentuc!y(ge  Chicken is the
leader in the fast food chicken sector. There are over
14,000 KFCs, and yearly sales of over $14 billion, when
you order your bucket of Extra-Crispy don’t you wish
that your bucket was made from recycled paper and not
paper sourced at the expense of Southern Forests.

Taco Bell
There are nearly 6,000 Taco Bells with total sales
reaching nearly $6 billion. Believe it or not, two billion
Americans ate at Taco Bell in 2006. And it takes an
awful lot of paper packaging to wrap up all of those
items on the value menu. Instead of getting all that
paper from the big mills that so negatively impact the
Southern swampland region, we say, “Hey Taco Bell, Yo
Quiero a responsible paper procurement policy!”

TACO BELL.

Pizza Hut ﬁj’z

Not quite as fast as the others, Pizza Hut with over
7,500 restaurants is certainly more than a slice of the
fast food market. With over $5 billion in sales that's a
lot of pizza boxes, napkins and bags. We call on Pizza

Hut, the folks that brought us "America’s Favorite Pizza”

to deliver paper packaging with high recycled content.

,‘\%

Long John Silvers
The largest fast food seafood chain with over 1200
restaurants worldwide, Long John Silvers netted $8oo
million in sales last year. Across the globe, they haul

in nearly four million customers each week. As far as
we can tell from our interpretation of the pirate code of
conduct, all of those boxes and bags should come from
recycled fiber and responsibly managed forests. Please
join us in saying “Argg matey, stop supporting the
destruction of Southern forests.”

A&W All American Food

From a single root beer stand in Lodi, California, there
are now almost 650 of these restaurants world wide.
They sell lots and lots of burgers, fries, sodas and
yummy root beer floats. Those kinds of treats ought

to be set up in fine recycled style.
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that would
really give Jack a big head!

Arby’s

Sandwiches, sandwiches, sandwiches, at over 3,500
locations. Last year Arby’s had revenues of $3.2 billion.
With its headquarters in Atlanta, Georgia, Arby’s should
be a natural leader in Southern forest protection and in
making their packaging more responsible. Arby’s, please
turn away from using paper from business as usual log-
ging practices like large scale clearcutting and the con-
version of natural forests to industrial pine plantations
that have been so destructive to the forests of the South
and increase your use of post-consumer recycled paper
packaging.

1 2
@"’ X
Chicken ‘n Biscuits %)angles

Located in Charlotte, North Carolina, Bojangles is an-
other Southern company that should be doing more to
ensure that their paper packaging does not come from
industrial clearcuts and monoculture pine plantations
created by ditching and draining what was once some
of the most biologically rich bottomland forests. As a
Southeastern favorite based on Southern flavors, the
packaging wrapping their chicken and biscuits flying out
of their 400 restaurants should come from sustainably
managed forests and recycled paper.

FOOD JUNKIES




Thank you, please pull forward... Rece n t | y Sta rb u C kS

Better business, better packaging °

Working together, we will educate the public and the marketplace about the negative environmental impact on S I e a W a r O m
Southern forests caused by business as usual fast food packaging. We will tell these companies that yes they can

make changes to protect Southern forests and the rich biodiversity, clean water, clean air and climate protection [

s Reduce their over use of packaging. a -I

% Maximize the use of 100% post-consumer recycled boxboard, a ( | e '

these forests provide for us. Together we can transform the paper packaging coming out of our forests.

Together we call on these large companies to:

readily available alternative.

6 Eliminate paper packaging coming from the most biologically e r a | |

important endangered forests.

Ste VES

Eliminate paper packaging coming from suppliers that are

contributing to the conversion of natural forests into industrial a b ' S O f.

pine plantations.

[ ]
0 Work with packaging suppliers to improve forest management WO I | | I O n
practices through increased use of fiber from responsibly man- g a t
< dSle-

aged forests certified by the Forest Stewardship Council.

ﬂ Recycle waste in restaurants to divert paper and other Wate r a n n - y
o

recoverable materials from landfills.
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Thank you, enjoy your meal

It’s time to take action

With your help we can make it crystal clear to these companies that Southern forests are too
important to be wasted for packaging. You can change the way fast food corporations make their
decisions about packaging.

Fast food packaging is a problem--from the unsustainable forestry practices used to log for paper
all the way to the ridiculous amounts of waste and litter.

You can tell the 11 Fast Food Junkies that you care about Southern forests and you don’t want to
see the most biodiverse temperate forests in the world being destroyed for KFC chicken buckets,
nugget boxes, and to-go bags.

The good news is that there are simple solutions and we can encourage The 11 Fast Food Junkies’
CEO'’s to do their part in protecting Southern forests and slowing global climate change. This is
an exciting time to join the campaign with so much momentum moving towards transforming the
packaging problem.

Join us today in sending a strong message to the 11 Fast Food Junkies’ executives. Let’s send
the fast food industry a wake up call—that it's time for these corporations to be responsible for
their choices.

Southern forests are too important to be wasted for Fast Food packaging. With your help we've
been able to transform some of the most destructive corporations on the planet for their impacts
on our forests, air, water and culture. Changing corporate behavior is one of the most efficient
and effective ways to create real, on the ground change for our future. Together we are creating
positive solutions.

Order up some hot and spicy environmental
responsibility at nofreerefills.org




